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New Zealand Equivalent to SIC Interpretation 31

Revenue—Barter Transactions Involving Advertising
Services (NZ SIC-31)

Issued November 2004 and incorporates amendments tpand including 30 June
2011

This Interpretation was issued by the Financial Répgp Standards Board of the
New Zealand Institute of Chartered Accountants anquieyed by the Accounting Standards
Review Board in November 2004 under the Financiapdring Act 1993. This
Interpretation is a Regulation for the purposehefRegulations (Disallowance) Act 1989.

1 © Copyright



NZ SIC-31

COPYRIGHT
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This ASRB standard contains IFRS Foundation copyrigaterial. Reproduction within
New Zealand in unaltered form (retaining this noticepermitted for personal and non-
commercial use subject to the inclusion of an askedgment of the source.

On 1 July 2011, the ASRB was reconstituted as therfiadt®eporting Board (XRB). The
content, application and legal status of this stathds unaffected by this change. However,
requests and inquiries concerning reproduction rigitts for commercial purposes within
New Zealand should be addressed to the Chief Exeguixternal Reporting Board at the
following email address: enquiries@xrb.govt.nz

All rights in this material outside of New Zealand aeserved by the IFRS Foundation.
Reproduction of ASRB/XRB standards outside of New Zwhla unaltered form (retaining

this notice) is permitted for personal and non-caruial use only. Further information and
requests for authorisation to reproduce for commknpurposes outside New Zealand
should be addressed to the IFRS Foundation.
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New Zealand Equivalent to SIC Interpretation Revenue—Barter Transactiofs
Involving Advertising ServicédlZ SIC-31) is set out in paragraph 5.

NZ SIC-31 should be read in the context of the B&sisConclusions on SIC-31. The
scope and authority of Interpretations are sefroparagraphs 2 and-Z6 of thePrefaceto
International Financial Reporting Standards

Differential Reporting

Qualifying entities must comply with all the provie®in NZ SIC-31.
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HISTORY OF AMENDMENTS
Table of Pronouncements — NZ SIC-3Revenue—Barter Transactions Involving
Advertising Services

This table lists the pronouncements establishind) substantially amending NZ SIC-31.
The table is based on amendments approved asJan@011.

Pronouncements Date approved |Early operative | Effective date
(ASRB date (annual
approval) reporting

periods... on
or after ...)

NZ SIC-31Revenue—Barter Nov 2004 1 Jan 2005 1 Jan 2007

Transactions Involving (Approval 46)

Advertising Services
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New Zealand Equivalent to
SIC Interpretation 31

Revenue—Barter Transactions Involving
Advertising Services (NZ SIC-31)

References

. NZ IAS 8 Accounting Policies, Changes in Accounting EstimatesErrors
. NZ IAS 18Revenue

Issue

1

An entity (Seller) may enter into a barter tratisaic to provide advertising
services in exchange for receiving advertising isess from its customer
(Customer). Advertisements may be displayed onliiternet or poster sites,
broadcast on the television or radio, publishedmagazines or journals, or
presented in another medium.

In some cases, no cash or other consideratiercisanged between the entities.
In some other cases, equal or approximately equeuats of cash or other
consideration are also exchanged.

A Seller that provides advertising services inc¢barse of its ordinary activities
recognises revenue under NZIAS 18 from a bartersaetion involving
advertising when, amongst other criteria, the sesviexchanged are dissimilar
(NZ 1AS 18.12) and the amount of revenue can be nmmedsueliably
(NZ IAS 18.20(a)). This Interpretation only appliesan exchange of dissimilar
advertising services. An exchange of similar adsie services is not a
transaction that generates revenue under NZ IAS 18.

The issue is under what circumstances can a Sellably measure revenue at
the fair value of advertising services receivegmvided in a barter transaction.

Consensus

5

Revenue from a barter transaction involving atisieg cannot be measured
reliably at the fair value of advertising serviceseived. However, a Seller can
reliably measure revenue at the fair value of theedtising services it provides in
a barter transaction, by reference only to nonebdransactions that:

(a) involve advertising similar to the advertisinghe barter transaction;
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(b) occur frequently;

(c) represent a predominant number of transactiand amount when
compared to all transactions to provide advertighng is similar to the
advertising in the barter transaction;

(d) involve cash and/or another form of consideratileg marketable
securities, non-monetary assets, and other sejvtbes has a reliably
measurable fair value; and

(e) do not involve the same counterparty as irbdger transaction.

Basis for Conclusions on SIC-31

6-10 [Paragraphs-4.0 do not form part of NZ SIC-31.]

Effective Date

This Interpretation becomes operative for an estifipancial statements that cover annual
accounting periods beginning on or after 1Janu20p7. Early adoption of this
Interpretation is permitted only when an entity cdieg with NZ IFRS 1 First-time
Adoption of New Zealand Equivalents to InternatioRBancial Reporting Standarder

an annual accounting period beginning on or aftéariuary 2005.
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